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ABSTRACT 

This study's primary objectives were to assess the factors influencing the growth and 

development of the second-hand clothes business in Dar es Salaam, Tanzania, and to 

suggest solution for doing so. The specific objectives were to assess the government 

influence on the growth and development of second-hand clothes business, find out 

challenges facing entrepreneurs in the growth and development of second-hand clothes 

business and recommend solutions for improving the growth and development of second-

hand clothes business. Using a qualitative methodology, data from a sample of 80 

respondents was gathered through in-depth interviews, document reviews, focus groups, and 

open-ended questionnaires. The analysis of qualitative results used content analysis. Major 

government influences that affecting the growth and development of second-hand clothes 

business were ascertained notably, present of Business License Act as well as Tanzania 

Bureaus of Standard Act of 2009 that positive supporting the growth of the business. 

Consequently, problems that prevent entrepreneurs for the growth and development of 

second-hand clothes business were in four categories notably selection of business location, 

inadequate purchasing and selling of clothes, improper handling and distribution as well as 

failure to abide with standard and quality. To improve second hand clothes business, 

entrepreneurs should ensure right location of business, allocation of sufficient budget, 

mobilizing with source of finance for buying second hand clothes as well as relevant tax 

minimization strategies to the entrepreneurs. Government authorities should devise with 

effective management and policies to smooth the growth and development of second-hand 

clothes business.  

Key words: Factors, Second hand clothes, Growth and Development.  
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CHAPTER ONE 

OVERVIEW OF THE STUDY 

1.1 Introduction 

       This chapter examines the study's background context, clarifies the research challenge, 

and presents the study's goals. After outlining the rationale for the study, it goes on to 

detail the scope and limitations of this particular investigation. Last but not least, the 

chapter outlines how the entire study is structured. 

 

 

1.2 Background of the study  

The second-hand clothing business is important since it gives entrepreneurs 

opportunities to work selling and buying used goods (A. Brooks & Brooks, 2017; 

Brooks, 2012). By ensuring entrepreneurs have access to enough trading areas to 

generate money, improve livelihoods, and promote welfare, it creates trade facilitation 

(Ogoe, 2015). Additionally, it supports local GDP, economic development, and job 

generation (Elisabeth Erickson, 2016) 

 

By definition, the term "second hand clothes business" relates to the importation of 

clothing that has previously been owned, worn, or used by someone and then sold to 

another individual. These come in the shape of clothing for both men and women, 

including suits, dresses, social attire, activity wear, swimwear, lingerie, accessories, 

and fitted furniture (Ogoe, 2015). 

 

In poor countries, like Tanzania, selling secondhand clothing to consumers in urban 

and peri-urban areas is a vital source of income for entrepreneurs (Amaradiwakara & 

Gunatilake, 2017). The availability of distinct and varied clothing needed by the 
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majority of the population in a certain location is ensured by the second-hand clothing 

business in terms of SME company (Todeschini et al., 2017) 

Globally, the business ensures the availability of a wide variety of used clothing every 

day (Amaradiwakara & Gunatilake., 2017). For instance, the sale of second-hand 

clothing has become crucial to entrepreneurs in Japan and China since those nations 

use it to make money and improve their standard of living. These nations sell second 

hand clothes such as gowns, t-shirts, and pants. This business assures and guarantees 

entrepreneurs that they have access to sufficient funding and revenue (Mwenda, 2018) 

 

Additionally, the growth of the second-hand clothing business depends directly or 

indirectly on the utilization of entrepreneurial abilities, leadership, and people. To 

complete the processes of selling and buying them, it also depends on government 

intervention and entrepreneurs (Todeschini et al. 2017) 

 

Governments take steps to encourage the sale of second-hand clothing since it occurs 

in African nations where there is little to no technological advancement in the 

production of goods or other commodities (Justino, 2015). For instance, importation 

rules and regulations have been implemented for the importation of all products, 

including used goods (Njuguna & Obwaya, 2015). 

 

Moreover, the development of their firm depends on the establishment and effective 

application of procedures, rules, and regulations. Offering adequate methods for 

conducting business at the required time, from the required market, to the required 

consumers, in the correct quality, is one way to meet the needs for the level of services 

(Kunene, 2008). However, the second-hand clothes sector comprises a variety of 

operations, mostly from the country of origin to the recipient, such as distribution to 
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customers, washing, packaging, processing, as well as transportation from one area to 

another (Todeschini et al., 2017). 

Additionally, the company employs a large number of entrepreneurs who are in charge 

of carrying out the task of making garments available to the buyers (Ogoe, 2015; 

Brooks & Brooks, 2017). Transporters, distributors, and merchants are among them 

(Mwenda, 2018). In this instance, entrepreneurs play a significant role in the growth 

and development of the second-hand clothing industry. In general, business owners 

work to ensure that used clothing is accessible to final consumers and in good shape 

by using established distribution channels or by adopting adequate locations for the 

sale of the goods (Ediagbonya, 2013). 

 

In addition to connecting with customers, they offer marketing services to those 

engaged in the second-hand clothing business (Katende-Magezi, 2017). They make it 

easier to locate a business and keep clothing in good condition before selling it to 

customers (Brooks & Brooks, 2017; Brooks, 2012). Entrepreneurs carry out their 

responsibilities in the second-hand clothing business by adhering to business rules and 

laws (Bouazza et al., 2015). In light of this, it is reasonable to draw the conclusion that 

entrepreneurs, in particular, are essential to the growth of the secondhand clothing 

business. 

 

The Tanzanian government has taken a number of steps to guarantee that the sale of 

used clothing is done in a way that benefits both business owners, operators, and the 

government. For instance, the Ministry of Industry and Trade has promoted industrial 

and commercial growth by making wise recommendations including establishing 

supportive legal frameworks. Along with creating an environment that is conducive to 
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industrial and trade development, the ministry is also in charge of formulating, 

administering, and reviewing policies and plans for industrial and commercial 

development (URT, 2010). Additionally, Tanzania's Ministry of Regional 

Administration and Local Government (RA-LGA) coordinates and oversees regional 

development management and administration, including concerns of trade and 

business (URT, 2010). 

 

Above all, Tanzania has a number of relevant trade laws, standards, and policies that 

are intended to regulate trade in general and the second-hand clothing industry in 

particular. These include the Trade Act, the Tanzania Bureaus of Standard (TBS), the 

National Strategy for Growth and Poverty Reduction I & II, and the SMEs policy 

(URT, 2005). The National Strategy for Growth and Poverty Reduction II is one of the 

programs designed to upgrade the infrastructure so that clothing can be delivered to 

markets more quickly, storage facilities are better, and entrepreneurs can access 

money more easily. 

 

The National Small and Medium Enterprises (SMEs) development policy also 

addresses other matters relating to entrepreneurs (URT, 2003; UNIDO, 2012). The 

policy addresses obstacles that entrepreneurs face when starting their businesses, such 

as inadequate workspaces, limited access to financing, a lack of business training and 

marketing resources, inadequate technology development and information, high 

transportation costs, inadequate infrastructure, and similar issues (URT, 2003; Sama, 

2011). 

 

 Despite the significant significance given to entrepreneurs in the growth and 

development of the secondhand clothing business and government of Tanzania actions 
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promoting the same, the entrepreneurs' enterprises are not spectacular (Milgram, 

2008). This demonstrates the high level of dissatisfaction with the role and 

effectiveness of entrepreneurs in the growth and development of second-hand clothing 

in Africa, and Tanzania in particular, as some customers and government authorities 

view them as non-worth rather than facilitators of government income in the trading of 

second-hand clothes (Katende-Magezi, 2017) 

Given that entrepreneurs rely on the sale of used clothing as their primary source of 

revenue, this might have far-reaching negative effects on both customers and business 

owners. Particularly in Tanzania, entrepreneurs are sufficiently unsuccessful to turn to 

the second-hand clothing industry. Secondhand clothing shop owners have strayed 

from their traditional role of increasing government revenue to one of government 

exploitation and tyranny (Bouazza et al., 2015). 

 

Furthermore, failure of business owners to carry out their responsibilities to ensure the 

expansion of the second-hand clothing industry, including distribution, buying, selling, 

marketing, and storage as well as adhering to government rules and regulations, 

resulted in a number of difficulties for the industry, including but not limited to unfair 

government fees, lower profitability, a lack of business locations in terms of premises, 

storage issues, packaging issues, handling, and distribution (Chalhoub, 2012). This is 

due to the fact that the majority of used clothing has previously been used, so there is 

no guarantee that it will still be in good shape when it is made accessible to customers 

(Elisabeth Erickson, 2016). 

 

When they contrast the costs and profits that the government expects from them when 

they operate their businesses with markets or stores, some entrepreneurs, especially 
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those in the second-hand clothing industry, feel oppressed and exploited by city 

councils’ authorities (Katende-Magezi, 2017; Mwenda, 2018). Although 

Entrepreneurs provide marketing services, selling, storage, as well as distribution, 

most of the customers are not satisfied with marketing, location and distribution role 

and just see them as poor standard of goods, quality and delivery.  

From the aforementioned justifications, it can be shown that entrepreneurs are 

essential to the sale of second-hand clothing. The involvement of entrepreneurs in the 

second-hand clothing business has a significant impact on their income as well as the 

money generated by the government. The same has not been touched and reflected 

among entrepreneurs engaged in the second-hand clothing sector in Dar es Salaam, 

Tanzania, despite the crucial role that entrepreneurs have played and performed in the 

growth and development of the industry. For example, still some Entrepreneurs 

display their second-hand clothes on the floor, shops or at the market place. In most 

cases, even if they use the market, it seem that markets lack required facilities such as 

tables and storage facilities which may be used by Entrepreneurs to place their 

business (Katende-Magezi, 2017).  

 

Therefore, the general objectives of this research are to identify find out factors 

influencing the growth and development of the second-hand clothing business in order 

to comprehend the role played by entrepreneurs in the business’ growth of second 

hand-clothes and to suggest strategies to enhance this business growth. 

 

1.3 Statement of the Problem 

The second-hand clothing business is essential for generating income for entrepreneurs 

and boosting the country's GDP (Katende-Magezi, 2017). Entrepreneurs play a crucial 
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role in the second-hand clothing business by connecting customers, forwarding agents, 

and transporters. It offers suitable distribution, selling, handling, and storage services 

in addition to marketing services (Bash, 2015). 

 

Due to the crucial role that entrepreneurs play, Tanzania's government has made 

concerted efforts to boost the growth and development of the second-hand clothing 

business. For instance, the Ministry of Industry and Trade has evaluated trade policies, 

tactics, and the creation of an environment that is favorable to industrial and 

commercial development (URT, 2010). Additionally, the management and 

administration of regional development, including issues with trade and business, has 

been coordinated and overseen by the Tanzanian Ministry of Regional Administration 

and Local Government (URT, 2010). The Tanzania Bureaus of Standard (TBS), the 

Trade Act, the National Strategy for Growth and Poverty Reduction I & II, the SMEs 

policy, the Business Registration Act, and the Trade Act are the most significant 

measures the government has produced. The secondhand clothes business still faces 

numerous challenges despite all of the government's efforts. This is a result of unfair 

government charges, a lack of a steady market, a lack of finance, funding issues, 

processing issues, profit-related issues, and inadequate storage for used clothing. 2012 

(Chalhoub). In order to ascertain the factors influencing the growth of the secondhand 

clothing business in Tanzania, this study focused on the Ilala and Manzese 

marketplaces in Dar es Salaam, Tanzania. 
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1.4 The Objectives of the Study 

1.4.1 General objectives 

The main objectives of the study were to identify the factors influencing the growth 

and development of the secondhand clothing business in Dar Es Salaam, Tanzania. 

1.4.2 Specific objectives 

The following three objectives were the study's specific focus: 

i. To establish the government influence on second hand clothes business in 

Tanzania. 

ii. To find out business related challenges encountered by Entrepreneurs  

iii. To ascertain solutions to the challenges facing Entrepreneurs in the growth of 

second-hand clothes business in Tanzania. 

 

1.5 Research questions 

1.5.1 General questions 

In general, what are the factors influencing the expansion and development of the 

secondhand clothing business in Tanzania? was the issue that this study set out to 

address. 

1.5.2 Specific Questions 

Finding responses to the following specific issues was the study's primary objective 

in addressing the overall question: 

i. To what extent does the government influence the growth and development of 

second-hand clothes business in Tanzania? 

ii. What are the challenges that affect the growth and development of second-

hand clothes business in Tanzania? 
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iii. What are the possible solutions to the challenges facing second hand clothes 

business in Tanzania that provide opportunities to Tanzanians, mostly women 

and youths? 

 

1.6 Significance of the research 

The results of this study provide guidance to the government on what must be done to 

protect secondhand clothing company owners while retaining the goods produced by 

local businesses. Also, the study provides policy makers with the necessary 

information for policy making and review. 

 

1.7 Limitation of the research 

This is a case study research as such its finding cannot be overgeneralized to other 

places which are not covered by this particular study. 

 

1.8 Organization of the study 

This study has five chapters, the first of which has an introduction, a background 

explanation, a declaration of the research's goals, a research question, and a discussion 

of the study's importance. The conceptual framework is presented in Chapter 2 along 

with a review of the theoretical and empirical literature. The topics covered in Chapter 

3 include the research methodology, research design, study area, population, sampling 

strategy, sample size, reliability and validity, data collection techniques, and data 

analysis. The discussion and analysis of the research findings are included in chapter 

four. Chapter five's conclusion and suggestions are based on the study's findings. 
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CHAPTER TWO 

LITERATURE REVIEW 

2.1 Introduction 

This chapter presents literature review which fall under specific research objectives. It 

provides general overview on what the other researchers have written about the growth 

and development of second-hand clothes business. Also, the chapter present the 

theoretical and empirical literature review and the conceptual framework. 

 

2.2 Definition of key concepts 

2.2.1 Small Scale Business 

A small-scale business which also known as a sole proprietorship is the type of 

business which operates in a small scale. It is a privately-owned business which have 

small number of employees and less revenue that medium sized business (Mwenda, 

2018). 

 

2.2.2 Second-hand clothes  

Second-hand clothes refer to used-clothes that have previously been worn or used by 

someone and transferred to another person either as a gift or by making purchases of 

such items (Ogoe, 2015). 

 

2.3 Theoretical literature review  

2.3.1 World system theory 

The World System Theory, often known as World-Systems Analysis, was used in 

this study. Immanuel Wallerstein created the World System Theory in the 1970s and 

1980s. But because the theory uses a multidisciplinary approach, it also examines the 

economic viewpoints of many countries from a global perspective, in addition to 



11 
 

social developments (Nölke, 2014). The world is divided into three groups based on 

the theory: core countries, semi-periphery countries, and periphery countries. 

 

As a result, the core and periphery have a symbiotic connection in which both gain 

from helping one another and sustain global equilibrium. Trade in second-hand 

goods and second-hand apparel for developing periphery nations is being generated 

by core countries (Wallerstein, 1980). Since states, including core and periphery 

countries, are very intertwined with one another, the secondhand clothing industry 

has transformed the entire world into a single economic unit that cannot be analyzed 

in isolation. 

 

Theoretically, the core countries are helping the poorer nations by donating their 

clothing to the third world and enabling enterprises, entrepreneurs, individuals, or 

traders to satisfy their fundamental demand for clothing at a reasonable cost. 

 

According to this notion, the core countries are taking advantage of the periphery 

nations by dumping their waste into them in order to preserve their environmental 

circumstances and give these worn clothing a new lease of life for their own 

subsistence (Mohyuddin et al., 2020). As a result, the researcher was able to 

comprehend the important factors influencing the development and expansion of the 

imported firm thanks to the input materials theory. 

The researcher was similarly assisted by the World System Theory in understanding 

the influx, flow, pricing drivers, as well as the procedure involved in acquiring used 

clothing from core countries and subsequently creating the firm within peripheral or 

emerging countries. On the other hand, the idea aided in understanding how the 
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government interferes with how it taxes the imports from core nations when 

companies are importing used clothing..  

2.3.2 The Creation Theory 

This study used the Creation Theory, which illustrates how to use grounded theory 

(Khan, 2014). Corbin, J., and Strauss, A. made the discovery of the creation theory 

and its current application in the 1990s (Pandit, 1996). Alvarez (2005) further 

highlighted that the creation theory is the theory that places the entrepreneur and the 

establishment of the firm or business in the center of the discussion. The Creation 

idea is predicated on three main underlying principles. First, opportunities are 

arbitrary, second, people are regular, and third, entrepreneurs are risk-takers. The 

first presumption is that opportunities arise as a result of a series of choices made in 

order to take advantage of a prospective opportunity (Khan, 2014). 

 

Ex-ante and ex-post theories of opportunity are difficult to distinguish, according to 

the Creation theory (Engward, 2013). According to the second supposition, people 

create chances rather than recognizing them. According to the creation theory, 

entrepreneurship requires different decision-making in uncertain business conditions 

rather than distinct personality traits. The third premise is that entrepreneurs bear 

uncertainty, which means that uncertainty and no danger is a necessary prerequisite 

for entrepreneurship. In this perspective, the entrepreneur is not examined as an 

individual autonomous from the opportunity but rather as the originator of the 

opportunity. Additionally, the creation theory considers how economic players 

coordinate resources in the face of uncertainty in order to explain entrepreneurship. 
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In order to view the factors used to manage, grow, and build business among 

entrepreneurs or SMEs, the research consequently employed this hypothesis. The 

researcher was also assisted by creation theory in assessing the opportunities, roles, 

and difficulties that entrepreneurs have when operating a secondhand business, 

particularly a secondhand clothing business.   

 

2.4 Empirical Literature Review 

2.4.1 Foreign Studies  

Herjanto, Scheller-Sampson and Erickson (2016) in their study about the increasing 

phenomenon of second-hand clothes purchase deployed the systematic review design 

in which secondary data were collected through literature review. 131 published 

research papers on Second Hand Clothes (SHC) between 1990 and 2014 were 

examined. The findings of the study revealed that most of the scholars focused on 

Second Hand Clothes (SHC) research on the aspects of trading related issues, textile 

disposal behavior and consumption behavior, while the majority focus on the 

consumer’s point of view aspect. With regard to the increasing attention in Second 

Hand Clothes (SHC), the study developed a better understanding of Second Hand 

Clothes (SHC)  phenomenon and provided a framework for future research directions 

to scholars by focusing on the aspects such as Second Hand Clothes (SHC)  on 

sellers’ perspective, to involve more hetero-geneous samples, inclusion of Asia 

continent, look at the different motivations of purchasing Second Hand Clothes 

(SHC)  and determining the impact of SHC on future generations with regard to 

challenges facing Second Hand Clothes (SHC) business sector. 
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The research gap here is that Herjanto, Scheller-Sampson, and Erickson (2016) 

studied the rising trend of buying used clothing, whereas the researcher had 

previously studied the factors influencing the growth and development of the second-

hand clothing business, which was based on the government's influence and the 

problems facing business owners when operating Second Hand Clothes (SHC) 

In 2008, Roomi and Parrott evaluated the constraints on the growth and advancement 

of Pakistani women entrepreneurs. The survey discovered that women business 

owners face numerous obstacles, including a lack of access to office space, training, 

land, cash, agency support, and information technology. This is primarily attributable 

to the inherent assertiveness of a masculine culture, in which men are seen as 

superior to women and it is believed that women are best suited to be housewives, 

which poses difficult challenges and results in a lack of motivation from male family 

members, limiting social capital and spatial mobility. It was suggested that a multi-

agency collaboration be established in order to enhance the growth and development 

of female entrepreneurs. Through this collaboration, government organizations, 

decision-makers in the field of education, and the media can better facilitate women 

entrepreneurs' access to business development services. 

 

There is a research vacuum in this area because Roomi and Parrott (2008) studied the 

obstacles to the growth and advancement of female entrepreneurs, whereas the 

current study concentrated on the challenges and influences of the government on the 

development of SHC. 

 

The social, economic, and political difficulties of selling used clothing in Kenya 

were studied by Chalhoub (2012). As the main methods for gathering data, the study 
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combined participant observation with structured and semi-structured interviews. 

According to the study's findings, the industry is faced with a number of difficulties, 

including those related to client attitudes, price increases, job insecurity, unstable 

political environments, weak market circumstances, and a lack of government 

support. According to the report, the government must significantly assist this 

industry by setting up market circumstances that would guarantee both political 

stability and steady market prices for the SHC products being sold. 

The study focused on the factors influencing the growth and development of the 

second-hand clothing business, but Chalhoub (2012) addressed the social, economic, 

and political obstacles of selling second-hand clothing. 

 

2.4.2 Local Studies  

Mwasomola and Ojwang’ (2021) in their study about the influx of second-hand 

clothing (SHC) trade and its impacts on the growth of the local textile sector in 

Tanzania used a descriptive research design in which personal interviews, focus 

group discussion and questionnaire were incorporated for data collection. The study 

found that about 87% of the respondents use SHC even though it was reported that 

there is more importation of new clothing compared to SHC. The preference on the 

use of SHC is attributed to different factors such as uniqueness, affordability and 

easy availability. It was also found that the major challenge that limits the growth of 

the business was the imposition of high tariffs on its importation targeted a complete 

ban on importation by 2019 which was later not implemented. Despite finding that 

the second-hand clothing business affects the growth of the textile sector, the study 

recommended that there should be only improvements in the regulation of SHC 
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trade, cotton agriculture and regulation of textile and clothing manufacturing sector 

instead of SHC complete ban since the failure of the textile sector cannot exclusively 

be attributed to SHC business.  

 

The researcher of this current study conducted research on the factors affecting and 

growth of second-hand clothes specifically government influence and challenges 

facing entrepreneurs in dealt with SHC, whereas Ojwanga & Mwasomola, (2021) 

conduct the study about the influx of second-hand clothing (SHC) trade and its 

impacts on the growth of the local textile sector. 

 

Nkwabi and Mboya (2019) conducted a study on factors affecting the growth of 

small and medium Enterprises (SMEs) in Tanzania among which is the second-hand 

clothing business sector. The study's primary goal was to investigate the things that 

prevent SMEs from expanding. The study used both content analysis and descriptive 

statistics as part of a mixed-methods strategy. The study's findings indicated that a 

variety of reasons, particularly capital and financial restraints, strict laws, and 

outdated technology, are limiting SMEs' ability to expand in Tanzania. 

 

As a result, the study proposed that entrepreneurs receive business training from the 

government through the use of both public and private institutions, such as the Small 

Industries Development Organization (SIDO). Additionally, fiscal and monetary 

policies should be used wisely to aid entrepreneurs financially so they can access the 

cash and financing they need for their businesses. 

 

Katende-Magezi (2017) conducted a study on the impact of second-hand clothes and 

shoes in East Africa. The primary goal of the study was to assess the situation 

regarding imports of old apparel and shoes and to analyze the effects and strategies 
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for enforcing the business ban. Interviews and literature reviews were used to collect 

main and secondary data, respectively. According to the research, SHC imports have 

increased overall across all EAC Partner States. Due to the perception that SHC are 

more affordable and higher-quality than newly released items, demand for SHC is 

quite strong, which negatively affects the textile sector. The report advised using a 

phased approach to impose the business ban because doing so would result in a loss 

of employment possibilities for many people as well as an increase in the cost of 

buying new apparel for the vast majority of persons with low incomes. 

 

2.5. Research Framework  

2.5.1 The government influence on second hand clothes business in Tanzania. 

The objective of this section examined the Government influence on the growth and 

development of second-hand clothes business. The available literature shows that, 

the growth and development of second-hand clothes business depend on the 

government intervention in terms of Government regulations and policy. These 

policies were examining below in viewing of understanding the extent to which 

second hand clothes business is exist and growth or not.  

 

2.5.1.1 Government policy that influence the growth of second-hand clothes  

Small and Medium Scale Enterprise Policy is one of the government policies that 

was adopted for the company. The policy aims at establishing a strong indigenous 

private sector and covers a wide variety of social and economic development issues. 

But the policy suggests that the government's duty is to promote the enabling 

environment that entrepreneurs need to successfully compete in a market-oriented 



18 
 

economy, not that the entrepreneurs themselves will take the lead in expanding the 

sector (Calcopietro, 1999). 

On the other hand, the policy addresses some limitations (challenges) that impede the 

development of a thriving SME sector in Tanzania, which is based on the macro-

economic and policy environment; these include, but are not limited to, physical and 

technological infrastructure; an unfavorable legal and regulatory framework, 

underdeveloped infrastructure, subpar business development services, limited access 

for SMEs to finance, and ineffective and poorly coordinated institutional support 

(Sama, 2011;URT, 2003.) 

National Trade Policy is another policy that is discussed in this context (Growth, 

2003). The policy's main objectives are to enable effective participation in the 

international rules-based economic system and in taking advantage of the 

opportunities presented by the free flow of resources that is a key component of 

globalization. The smooth integration of nations into the Multilateral Trading System 

(MTS) is another objective of trade policy, which aims to guarantee that 

liberalization brings about tangible, quantifiable advantages. The effectiveness of 

trade policy, however, is based on the creation of a particular macroeconomic, social, 

and political environment, according to the policy. The configuration of policy 

initiatives must change as substantial alterations to the underlying environment take 

place (Growth, 2003).  

 

Similar to this, the trade policy has established a policy environment to ensure 

company growth. Good governance, macroeconomic framework stability, legal and 

regulatory framework reforms, effective economic regulation, and competition 
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policy are among them. The policy, on the other hand, identifies major obstacles to 

trade activities in Tanzania, including the creation and maintenance of an enabling 

business environment, the development of hard and soft infrastructure, the expansion 

of institutions that support the market, the internalization of the capacity to take part 

in and influence changes in the global trading system, and the encouragement of 

private sector growth in the context of supply-side capacity. 

 

2.5.1.2 Government strategy that influence the growth and development of second-

hand business clothes. 

The National Strategy for Growth and Poverty Reduction II is the third government 

influence. The goal of the policy was to boost earnings and economic growth. 

Although NSGPR II was created to increase productivity, wealth development as a 

means of escaping poverty should be a major focus of actions. ensuring active 

participation from the private sector. Changes in the global environment have also 

influenced NSGPR II and will likely continue to have an impact on Tanzania's 

economy for some time. NASGPR II recognizes the prospects brought about by these 

developments, including those for increased trade, collaborative infrastructure 

development, and non-economic advantages like regional peace initiatives (URT, 

2010) 

 

2.5.2 The challenges facing entrepreneurs in the growth of SHC business 

The literature now in print highlights a variety of challenges facing entrepreneurs in 

the growth of second-hand clothes business. According to a number of publications, 

including (Ogoe, 2015; Nkwabi & Mboya, 2019; Elisabeth Erickson, 2016; Mboya, 

2019), businesses confront a variety of problems when carrying out their duties, 
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which either directly or indirectly impede the expansion and development of second-

hand clothing. The following sentences will go over these difficulties: - 

2.5.2.1 Challenges related to selection of business location  

Choosing a site for a secondhand clothing business is one of the key contributions 

made by entrepreneurs to the growth of the secondhand clothing business. Literature 

cites the absence of knowledge and abilities for choosing an appropriate business site 

as one of the entrepreneurial barriers to playing this job. This makes it very difficult 

to more conveniently to locate second hand business (Elisabeth Erickson, 2016). 

Another challenge is lack of appropriate policy for conducting second hand clothes 

business (Amaradiwakara & Gunatilake., 2017), suggesting that entrepreneurs adopt 

second hand clothes trade without following the specific rule and regulation (Philip, 

2010). Moreover, entrepreneurs are hampered by poor market and limited 

information for conducting business clothes (Nkwabi & Mboya, 2019). Similarly, 

entrepreneurs are hampered by present of corruption for allocation of business as 

well as lack of sufficient space for locating their business (Chalhoub, 2012). Also, 

this role is hampering by the lack of business premises when establishing business 

(Roomi & Parrott, n.d.).  

 

2.5.2.2 Challenges through facilitating of purchasing and selling of clothes 

In order to facilitate the buying and selling of clothing, businesses also perform this 

role. Numerous factors, according to the literature, account for the entrepreneurs’ 

incapacity to efficiently facilitate the buying and selling of clothing. One of the 

causes is a lack of money to purchase suitable used clothing (Brooks, 2012). Another 

related factor is low entrepreneurial knowledge and bureaucracy the development 
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and purchasing of second-hand clothes (Ogoe, 2015). On the one hand, entrepreneurs 

are hampering by the lack of collateral which make very difficult to buy adequate 

second-hand clothes that they want (Nkwabi & Mboya, 2019). On the one hand, 

entrepreneurs facilitating coordination and networks for adequately purchasing of 

used clothes. For instance, they prefer to use wholesalers and agents for maintaining 

used clothes (A. Brooks & Brooks, 2017). Moreover, used clothes are affected by 

price increases in international markets (Chalhoub, 2012) 

 

2.5.2.3 Challenges through facilitation of handling and distribution  

Numerous challenges that entrepreneurs must overcome in order to handle and 

distribute second-hand clothing successfully are described in literature. Lack of funds 

to purchase distribution and handling equipment, which is used to move the garments 

from one place to another, is essentially one of the problems (Nkwabi & Mboya, 

2019). Closely related to this is the poor infrastructure as well as lack of human 

competence for facilitating handling and distribution of second-hand clothes 

(Chalhoub, 2012). This also indicate that, entrepreneurs apply their competence for 

ensuring adequate distribution yet the infrastructure such as market, site and roads 

are not conversant and convenient for the growth and development of second-hand 

clothes (Nkwabi & Mboya, 2019). Entrepreneurs complains about the lack of 

security when it comes to sells the used clothes (Chalhoub, 2012) 

 

2.5.2.4 Challenges through ensuing standard of second-hand clothes. 

One of the challenges is lack of business training for maintain standard of clothes. 

On the ensuring standard, entrepreneurs are contorted by poor production and 

delivery of second-hand business clothes (Nkwabi & Mboya, 2019). Such a way that 
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jeopardize their income and revenue. Also, poor technologies for ensuring standard 

for second hand clothes is another hampering factor for business entrepreneurs 

(Justino, 2015). Also, entrepreneurs are affected by tight regulations when it comes 

to adopt and ensure products standard (Nkwabi & Mboya, 2019). Entrepreneurs also 

are affected by lack of equipments and tools for introducing business standard. This 

obvious jeopardize their products quality and incomes when the government 

disqualify the products. Also, inadequate packaging materials are confronting factors 

hindering the smooth function of entrepreneurs in ensuring standard (Chalhoub, 

2012). On the other hand, entrepreneurs are affected by the lack of information 

technology for developing of second-hand business (Roomi & Parrott, n.d.) 

 

2.6 Research Gap 

According to other previous studies, most researchers talked about small business 

enterprise in general but could not shed out to the development and growing of 

second-hand business clothes. Furthermore, the studies had not taken into 

consideration on how government intervene and influence the growth and 

development of second-hand business specifically in developing countries like 

Tanzania. Additionally, several researches neglected to classify challenges faced by 

entrepreneurs while adopting used professional attire. Due to this serious and 

troubling situation, this research set out to assess the factors influencing the growth 

and development of second-hand clothes business in order to better understand the 

challenges facing the entrepreneurs in the growth and development of the second-

hand clothing business in Dar es Salaam and to suggest solutions. 
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2.7 Conceptual framework 

 

Source: Author, 2022. 

According to the literature cited above, the issue this conceptual framework seeks to 

address is the entrepreneurs' inability to take on the growth and development of the 

second-hand clothing business. To this aim, it is essential to handle [the] two key 

components in order to realize the growth and development of the second-hand 

clothing company. One is examining the government influence which influence the 

growth and development of second-hand clothes business notably the government 

regulation/strategies and policy for example, Business Registration and Licensing 

Agency [BRELA] on registration of businesses, Tanzania Bureau of Standards [TBS] 

on regulating standard on imported goods and Municipal Council for overall 

supervision of businesses to the end consumers. Second is examining the challenges 

facing the Entrepreneurs for growth and development of second-hand clothes business 

for example challenge related to selection of business location, challenge related to 

purchasing and selling of second-hand clothes business, challenge related to handling 
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and distribution of second-hand clothes business and challenge related to ensuring 

standard of second-hand clothes business.   In the end, it is anticipated that knowledge 

gained from assessing these two factors can be used to enhance the growth and 

development of second-hand clothing, as shown in the above figure. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.0 Introduction 

In this chapter, the research approach is presented. It comprises the study areas, 

research paradigm, population, sample size, and sampling strategies, as well as the 

research approach and design. It takes a step further by presenting tools for data 

administration, data collecting, and analysis. 

3.1 Area of the study 

3.2 Research approach:  Qualitative approach 

This study used a qualitative methodology. A qualitative research approach is one that 

aims to comprehend, clarify, investigate, uncover, and grasp the circumstances, 

feelings, perceptions, attitudes, values, beliefs, and experiences of a group of 

individuals (Spinks & Canhoto, 2015; Jackson et al., 2007). On the other hand, the 

strategy frequently relies on inductive rather than deductive logic and explains the goal 

of the qualitative research and the technique for data analysis either directly or 

implicitly (Williams, 2007; Mohajan & Mohajan, 2018) 

 

A qualitative approach, which incorporates a number of recognized methodologies and 

frameworks, is perhaps the most adaptable of the numerous experimental techniques 

(Astalin, 2013). The methodology is adaptable and emergent in nature, and its 

operationalization is frequently non-linear and non-sequential. Therefore, the 

researcher used this strategy to record people's experiences, behaviors, emotions, and 

feelings as well as how they behave in their environments and the difficulties they 

encounter while carrying out their jobs (Wisdom & Creswell, 2013). 
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Additionally, a qualitative approach was used by the researcher to obtain results that 

were unfamiliar and poorly understood. This method does not use statistical methods 

or any type of manipulation involving math or quantification, with the exception of a 

content analysis and in-depth comprehension that are absolutely necessary to provide 

an explanation for the phenomenon. (Mohajan & Mohajan, 2018; Almalki, 2016) 

 

3.3 Research design: Case study design  

In fact, a research design is the conceptual framework within which research is carried 

out; it serves as the manual for the collection, measurement, and analysis of data. A 

research design is the arrangement of conditions for data collection and analysis in a 

way that aims to combine relevance to the research purpose with economy in 

procedure (Kothari, 2004). 

 

Due to time constraints, cost-effectiveness of the design, quick turnaround in data 

collection, and suitability for extensive research, the researcher in this study used a 

descriptive case study research design. A case study of the Ilala, Karume, and 

Manzese markets in Dar es Salaam was used to study the research problem with regard 

to the characteristics and frequencies within which factors affecting growth and 

development of the second-hand clothing business. 

3.4 Methods of Data collection 

3.4.1 In-depth interview 

In-depth interviews were conducted with business owners and everyday traders, 

particularly those who deal with the buying and selling of used clothing at Dar es 

Salaam's three main markets, Ilala-boma, Karume, and Manzese. Through these 

interviews, the researcher was able to investigate how the government affects the 
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growth of second-hand business clothing as well as the difficulties that entrepreneurs 

confront. According to best practices for qualitative research, the researcher 

restructured the interview questions and repeated responses during the in-depth 

interview depending on the respondents' knowledge, concepts, opinions, and 

perceptions (Haron, 2012; Astalin, 2013). 

 

Additionally, in-depth interviews were used because the majority of business owners 

and dealers, particularly those who deal in used clothing, have low levels of education 

that prevent them from being able to properly store, read, and write. In addition to that, 

many respondents lacked suitable office writing areas or a designated location where 

they could sit down and complete questionnaires as directed. In other words, due to the 

nature of the used clothing industry, it was challenging to distribute questionnaires to 

the respondents; as a result, the researcher turned to conducting in-depth interviews 

with them. 

 

3.4.2 Focus Group discussion (FGD). 

In a focus group discussion (FGD), a group of approximately 5 to 10 respondents is 

questioned about their perceptions, ideas, beliefs, and attitudes regarding a particular 

topic of interest, such as a product, service, etc. Participants are free to converse with 

other group members during questions in an interactive setting (Astalin, 2013; 

Haron, 2012; Hancock, 2006). 

 

In the framework of this study, FGD aided in reviving memories, ideas, and 

experience of business owners and dealers regarding the influences, roles, and 

challenges that have hampered the growth and development of second-hand clothing 

business. The researcher was able to conduct checks and balances on the subject 
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matter's numerous responses because to FGD. The researcher was able to record 

replies on the factors, roles, and challenges faced by business owners in the growth 

and development of second-hand clothing thanks to the information from the focused 

discussion group. Traders from the general public, business owners, and market 

employees participated in the FGD. A total of three FGDs were held there: one with 

traders and business owners from Manzese, two with those from Ilala Boma market, 

and the third with business owners from Karume market. 

 

3.4.3 Open-ended- questionnaire 

Several questions are printed or typed on a form or group of forms in a specific order 

to make up a questionnaire (Kothari, 2004). Since they are directly involved in 

commercial activities, the appropriate government authorities in Tanzania were given 

open-ended questionnaires to fill out by the researcher in order to gather data for this 

study. Additionally, the strategy was chosen by the researcher since it encourages 

respondents' privacy while covering a wide sample of respondents and data in the 

least amount of time. Making ensuring the questions are understandable and 

straightforward is crucial when creating a questionnaire. This is due to the fact that 

before responding, respondents must fully understand the questions. During the 

questionnaire's creation, an interactive approach was considered. The questionnaire's 

benefit was that it provided complete anonymity between the researcher and 

respondents, which raised the possibility of getting accurate data. However, because 

it can save time, money, and resources, it is less expensive to use in research. In 

particular, it was a cheap method of data gathering for population studies. Based on 
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the primary goal of this research, questionnaires were sent to BRELLA, TBS, and 

municipal government officials. 

 

3.4.4 Documentary researches 

This is the gathering of data that has previously been gathered and examined by 

another party (Kothari, 2004). By examining various government policies, strategies, 

and development plans that have an impact on the expansion and development of the 

second-hand clothing market in Tanzania, the researcher applied this methodology. 

On the other hand, this study used secondary data to gain in-depth and background 

knowledge on the subject. The reviews established the entrepreneurs' prior expertise 

in the expansion and development of used business attire. On the one hand, the 

technique assisted the researcher in making the content analysis simpler. The 

researcher was able to use this information to see whether any additional studies, 

reports, strategies, or government statistics in this category had been carried out in 

particular markets, in the area of used business attire, or in any small business 

management. Two documents in particular were examined with the goal of 

promoting the expansion and development of the used clothing industry. These were 

the Standard Act of 2009 and the Business License Act of 1972. 

 

3.5 Infinite Population of the study 

The population is the group from which the researcher selects the number of samples 

needed to gather data (Saunders et al., 2009). In this research, the infinite population 

had been used and was concentrated to the officers of Ilala, Karume and Manzese 

markets, ordinary traders and entrepreneurs of the second-hand clothes. The study 

population was useful in provision of relevant, reliable and appropriate information 
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regarding the government influence and challenges facing entrepreneurs in the 

growth and development of second-hand clothes business. Therefore, the study 

population was 100 around all of the three markets.  

 

Table 1: Targeted Population 

NO Markets Infinite Population 

1 Officers (two markets) 10 

2 Ordinary traders  35 

3 Entrepreneurs 45 

4 Others  10 

 Total 100 

  Source; Researcher (2022) 

 

3.6 Sample and Sample size 

3.6.1 Sample 

According to Saunders et al. (2009), a sample is a collection of items that are chosen 

at random from the population. But for this study, a sample was taken from the entire 

population or universe. A sample in this study met the criteria for a research purpose 

and data dependability. A sample was created based on the study's chosen 

population, which included 100 police, business owners, traders, and other 

respondents. 

 

3.6.2 Sample Size 

To choose a tiny percentage of an infinite population in order to create a sample that 

is representative of that community, where sampling was defined as choosing a 

predetermined number of participants from that population. In this study, a random 

sample of officials, entrepreneurs, traders, and other respondents who purchased 
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secondhand clothing from the Ilala, Karume, and Manzese markets in Dar es Salaam 

was chosen. A total of 80 people was included in the sample, of whom 8 were market 

officers, 28 were from regular firms, 36 were entrepreneurs, and the other 8 were 

other respondents. The sample was generated from the sampling formula.  

 

It is the range where the true value of the population is predicted to be, where n is the 

sample size, N is the population size, and e is the precision or sampling error. The 

precision value in this instance is predicted to be 5%. Since the precision percentage 

is 0.05 and N=90 people, e = 5%, 

 

Table 2: Sample size of the Study 

NO Markets Infinite 

Population 

Formula Sample 

Units 

Percentage 

1 Officers  10 (80÷100) ×10 8 10% 

2 Ordinary traders 35 (80÷100) ×35 28 35% 

3 entrepreneurs  45 (80÷100) ×45 36 45% 

4 Others  10 (80÷100) ×10 8 10% 

 Total 100  80 100 

 Source; Researcher (2022) 

 

3.7 Sampling procedures 

3.7.1 Non-Probability Sampling Techniques 

The sample is identified using this sampling technique by ignoring the probability as 

supplied by the researcher, who does not permit establishing the sample's probability 

(Kothari, 2004). The study used intentional sampling. The method was used to help 

with responder selection by considering their knowledge of buying used business 
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attire (Rose et al., 2015). The study's goals were partially attained using this 

technique while also saving time. The researcher used purposeful sampling, choosing 

those business owners, traders, and police from the two markets who gave data 

pertinent to the study's goals (Toledo-Pereyra, 2012). Additionally, this method 

assisted the researcher in presenting a sample with a particular attribute who was 

knowledgeable about the elements influencing the growth and development of the 

second-hand clothing business. 

 

3.8 Reliability and Validity of data 

These has to do with effective use of data collection techniques to obtain relevant 

and correct information that satisfy research questions (Kothari, 2004). 

 

3.8.1 Reliability; 

The processes of qualitative criteria, particularly those that regard trustworthiness as 

an essential criterion for quality, were used by the researcher to ensure data 

reliability in this study. Internal reliability is primarily ensured in qualitative studies. 

Credibility, transferability, dependability, and conformability were among these 

factors. Additionally, the researcher used data triangulation, or the use of multiple 

methods to gather data, to assess the data's dependability (Wisdom & Creswell, 

2013). These techniques included in-depth interviews, focus groups, open-ended 

questionnaires, and reviews of related documents. The ability to compare responses 

from several respondents to the pertinent questions is an extra benefit. 

 

3.8.2 Validity 

The validity of the data from this study was verified by developing qualitative 

methods for collecting reliable data. Long-term engagement, triangulation, peer 
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debriefing and support, member checking, as well as auditing at various phases of 

data analysis and collecting, are just a few of these crucial tactics (Saunders et al., 

2009). Purposive sampling was utilized to ensure that the research instrument was 

only used to respondents who are directly involved on the factors affecting the 

growth and development of the second-hand clothing. This was done in order to 

assure the validity of the data. Secondly, it had been ensured by matching research 

objectives and actual responses, this was through administering questions through 

open-ended questionnaires and in-depth interview for matching with the research 

objectives.  

 

Additionally, pilot testing was adopted and carried out to ensure the accuracy of the 

instrument measurement, data confirmation, checking and evaluation, and data 

assurance. In specifically, a pilot test that was based on the case selection of the three 

marketplaces was applied to a serial number. This included eight respondents from 

Manzese markets in Dar es Salaam, Tanzania, four respondents from Ilala, eight 

respondents from Karume, and four respondents from Ilala. Twenty responders, 

however, were created as a pilot testing to ensure validity and assisted in the 

modification of data collection methods. 

 

3.9 Data Analysis  

This section discusses how to organize and analyze research data. For accurate 

results, the data must be of high quality, with validity and reliability being the major 

areas of focus for the study. In the course of data analysis, the information is 

packaged, organized, and divided into its constituent parts so that the results may be 

conveyed clearly and concisely (Kothari, 2004; Saunders et al., 2009). Using 
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MAXQA 10, data were coded, cleaned, and prepared for analysis. Under this study 

the researcher applied the content analysis to analyze qualitative data. Data were 

sorted, summarized, and analyzed logically using frequencies, tabulation, and figures 

as part of content analysis. 

 

3.10 Research ethics 

The study followed all ethical guidelines that are required in research because they 

inform the researcher of what is appropriate. The researcher followed all ethical 

guidelines, including those pertaining to informed permission, information 

confidentiality, privacy, and respondent anonymity. This study was carried out in 

accordance with all research ethics and standards; more precisely, it collected data 

using guidelines, rules, and protocols provided by the College of Business Education. 

 

3.11 Research schedule 

In appendix 2, a brief schedule for doing this study is included. The researcher put in 

a lot of effort to complete the milestones as shown in the Gant chart. The study was 

composed of the tasks listed in the Gantt chart, a semi-structured decision model that 

displays the various tasks that must be completed to carry out the entire research 

project and the allotted time for each task (see appendix II). The researcher and 

supervisor worked closely together to ensure that the job was completed on time and 

at a high standard. 
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CHAPTER FOUR 

FINDINGS AND DISCUSSIONS 

4.0 Introduction  

This chapter discusses the results of data analysis using open-ended questionnaires, 

focus groups, and qualitative interviews. The presentation is divided into two sections. 

The first one offers the findings from a preliminary study on findings from a 

demographic analysis that includes characteristics of respondents by age group, 

gender, degree of education, and employment history. The key findings in respect to 

the specific research objectives are presented in the second section. 

 

4.1 Sample Composition and Distribution 

This section presents sample composition and distribution by demographic 

characteristics of respondents. It focuses on basic characteristics as well as 

combination of such characteristics by sample composition. First, it presents 

distribution of sample by gender, age group, Education level, as well as by working 

experience.  

 

4.1.1 Distribution of Sample by Gender  

Figure 1 's results, which reveal that 57 (71%) of the respondents were male and 23 

(29%) were female, suggest that the sample's gender distribution was even and 

symmetrical. It also implies that, despite the sample's diversity, the gender distribution 

within it supports the gender distribution in the used clothing business. This shows that 

more male than female responded in certain markets, which inevitably demonstrated 

that more men than female operate the second-hand business. 
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            Figure 1: Distribution of Sample by Gender 

Source: Field Data, 2022 

 

4.1.2 Distribution of Sample by Age Group  

As shown in Figure 2, the highest frequency was 32 respondents, or 40% of the 

sample, indicating that the majority of respondents were in the group of people aged 

30 to 44. This was followed by 28 respondents, or 35% of the sample, who were in 

the age group of people aged 45 to 56. Another age group had 12 respondents, or 

15% of the sample, who were in the 24 to 29 age range. Another group contained 4 

responders, or 5% of the sample size by age, indicating that the sample was 

comprised of people between the ages of 18 and 23. Last but not least, the group had 

4 respondents, which is equal to 5% and the lowest frequency, indicating that they 

are a minority among those over 56 in the sample. Figure 2 illustrates the age 

distribution of the sample, which falls between the ages of 30 and 44, capturing 

mature and knowledgeable respondents to support the validity of the research's 

findings as well as to make informed decisions regarding the factors influencing the 

growth and development of the second-hand clothing business. 
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Figure 2: Distribution of Sample by Age Group   

Source: Field Data, 2022 

 

4.1.3 Distribution of Sample by working experience  

The researcher evaluated their practical knowledge of the factors influencing the 

growth and development of the second-hand clothing business. Overall findings 

indicated that businesses dealing in second-hand clothes have been operating for 

the previous ten years. According to the results, the traders with the highest 

frequency—33, or 41%—performed SHC business for more than ten years. These 

traders were followed by those with about 16 respondents—20% of whom 

performed SHC business for one to five years—and those with 11 respondents—

14% of whom had experience performing the SHC business for six to ten years. 

Last but not least, 4 respondents, or 5%, were traders with less than a year of SHC 

business experience. The composition of this sample according to working 

experience shows a good representative sample in performing SHC trade, with the 

majority groups having sufficient knowledge and expertise to support the 

conclusions. 
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Figure 3: Distribution of Sample size by working experience 

 Source: Field Data, 2022 

 

4.1.4 Education level 

The researcher was interested in the respondents' level of education who own SHC 

businesses. This was done in order to assess their capability and expertise in handling 

SHC business. Primary, secondary, certificate, ordinary diploma, bachelor's degree, 

and master's degree were considered the several degrees of education. According to 

the study, the majority of second-hand traders, or 41 respondents, or 51%, had 

completed their primary school. Following them, 25 respondents, or 31%, said they 

had completed their secondary education.  In addition, 3 out of 80 respondents, or 

4%, had a basic certificate and a master's degree, respectively, and 4 respondents, or 

5%, had a diploma and a degree, respectively, as shown in figure 4. This is also 

supported by the results of the in-depth interviews and focus groups in which the 

researcher questioned market officials, ordinary traders, and entrepreneurs to learn 

more about the factors influencing the growth and development of the SHC business. 
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Results showed that only respondents with an elementary education operate SHC 

businesses.         
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Figure 4: Distribution of Sample by level of education    

Source: Field data, 2022 

 

4.2 The Government Influence on growth of Second-Hand Clothes Business 

This section has examined the government influence on the growth of second-hand 

clothes business in Dar es Salaam, Tanzania. A further analysis was undertaken to 

know whether government influence or not on the growth of second-hand clothes 

business and commented accordingly. 

 

4.2.1 Government influence on second hand clothes business. 

One of the government policies that adopted for the growth of any business and 

whereby second-hand clothes business had been revealed to the extent of enabled 

entrepreneurs to cope with or not. Findings show that, second hand business grow is 

affected by present of Business Licensing Act of 1972 which is made up by Business 
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Registration and Licensing Agency (BRELA) and Tanzania Bureau of Standard 

(TBS) (Standard Act, 2009) 

 

Under Business Licensing Act, 1972; Findings show that entrepreneurs are given and 

provided with business license from BRELA in class A as reported by 42 of the 

respondents which is equivalent to 52% of the respondents. This was emphasized 

that business license facilitates opening of the new second hand clothes business. 

Indeed, those who acquired business license was revealed to improve business 

environment to the owners of second-hand clothes. 

 

Furthermore, BRELA undertake to conduct monitoring and valuing of business as 

reported around of 37 of the respondents which made 46%. They stated that all 

traders were monitored as well as valued to their business if they accommodate the 

applicable law and regulations of using any business and that of second-hand clothes 

in particular. Similarly, findings show that BRELA undertake to control any of 

business types for the traders who compelled to conduct in any competitive 

environment as further reported by around 49 out of 80 of the respondents which is 

equivalent to 61% of the respondents. This was emphasized that, the ways of control 

business were for the provision of measures and prevention of importation of clothes. 

Such as situation made the organization to be parallel with business environment so 

as to control it to the traders. The business licensing procedures for the applicable of 

second-hand clothes was summarized from table 5 
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Table 3: Standard of textile goods accepted by TBS 

Activities of BRELA in textile goods Responds Frequencies % 

Provision of business license  42 52% 

Monitoring and valuing of business and trade 37 46% 

Controlling of trade 49 61% 

Source; field data, 2022 

 

Tanzania Bureau of Standard; this shows the application of Standard Act, 2009 for 

facilitating business, whereby second-hand clothes are within.  Finding show that the 

main activities of TBS was conduct inspection for the textile goods as reported by 

one of the respondents. Additionally, through the analysis of the documentation, 

sampling and inspection were ensured by counting the number of bales that would be 

randomly chosen from each bale, as stated by over 24 respondents, or 30% of the 

total. However, each bale in the sample would be opened and a random sample 

would be taken for testing and inspection. Additionally, when conducting inspection, 

inspectors evaluate and determine that the clothes should be of a high grade. 

 

Second, finding revealed that TBS was determined the acceptable criteria of the 

importation of second-hand clothes as confirmed through documentary review and 

by respondents of about 35 which is equivalent to 44%. This had showed that the 

consignment from abroad would be declared as acceptable when they comply with 

fumigation certificate, as well as fumigation criteria such as 3.1, 3.2 and mass of the 

bales with 3.4.   

 

Moreover, it was revealed that TBS undertake to know packages and packaging 

methods for the textile goods as reported by one of the respondents and reviewed 

from the document. The document showed that no package would contain 

undergarments, nightwear or used bath towels. This went further revealed that the 
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garments in the consignment would be dry and reasonably clean while at the same 

time, a bale of textile goods would have been ensured by appropriate gross mass of 

not more than 600 kg.  

 

Indeed, this aspect was determined by marking and labelling for textile bales as 

revealed by around 29 which is equivalent to 36% of the respondents. According to 

the paper, each bale contains information about the use and import of textile 

products. For used textile products, labelling was compiled with information such as 

the mass of the bale in kilograms, categories of clothing such as men's, women's, and 

children's wear, suppliers' name and address, country of origin, importer's 

consignment name, types and grade of clothing, and the mass of the bale in 

kilograms, as confirmed by guidelines and one of the respondents. The respondents 

stressed that conducting sampling inspections ensured the technique of conducting 

inspections.  

 

Similarly, the issue of grading of the used textile bales was revealed to the extent 

through available documentary review and respondents in particular. This was 

narrated that most of textile goods were supposed to have grade A, B and C, even 

though grade C was serious not suggested enough to be imported in the country. The 

standard for the textile goods was summarized through the table 6 
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Table 4: Standard of textile goods accepted by TBS 

Activities of TBS in textile goods Responds Frequencies % 

Conducting Inspection  24 30% 

Determination of acceptable 

criteria 

35 44% 

Determine packages and 

packaging 

29 36% 

Marking and labelling  29 36% 

Grading for textile 42 53% 

Source; field data, 2022 

It is evident from table 6 that the government has influenced the production of textile 

products like SHC. These however indicated government support the growth of SHC 

in indirect way due to lack of deliberation of clear polices to support the business such 

as absent of local industries, lack of know-how in fashionable products would be 

specifically to determine products design as well as lack of competent pattern makers 

for ensuring grading and devising plan of the textile goods in Tanzania. 

 

4.3 Challenges encountered by Entrepreneurs in the Growth of SHC Business 

This section examined the challenges encountered by entrepreneurs in the growth of 

second-hand clothes business in Dar es Salaam focusing on the four challenges. A 

further analysis was undertaken to establish whether or not these same challenges were 

envisaged to the entrepreneurs in the context of the growth of second-hand clothes 

business in Dar es Salaam and commented accordingly. 

 

4.3.1 Challenges related to selection of business location OF SHC 

The results demonstrate that a variety of challenges are preventing 

entrepreneurs from operating SHC businesses. The first was an 

inappropriate business location, or rather the lack of premises, as indicated 

by a total of around 74% of the 80 respondents. More than 62% of the 
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respondents agreed that entrepreneurs face weak infrastructure while 

starting their businesses. The lack of market accessibility for operating a 

used clothing business was demonstrated by traders. One contributor 

provided the following example to demonstrate how markets lack the 

necessary infrastructures for selling used clothing:  

“Majority of us extremely lack of appropriate space for conducting second 

clothes trades, look at here, we supposed to put the clothes on floor or in the 

ground without considering types, intention as well as customer’s 

perceptions. Nevertheless, we are opening our business even if there is heavy 

rainy or sunny except that we demand to get income so as to afford basic 

needs (Male trader (35), Ilala market, Dar es Salaam)” 

 

Additionally, as revealed by more than 56% of the respondents, entrepreneurs 

were impacted by a lack of knowledge on optimal business location selection. 

Respondents expressed dissatisfaction over the fact that the markets they chose for 

their second-hand clothing business had a history of being known by customers. 

As a result, they pretended to switch to another location for their second-hand 

clothing trading, but they were unable to find suitable buyers for their clothes. For 

instance, one respondent provided testimony and reported here; 

Sometime we decided to run our business at nearby the road or place where 

customers pass through or walking there so as to make sure that, SHC are seen by 

customers. I think it is not new thing to see the traders put their clothes nearby main 

road so as to get number of customers (Male SHC traders (32), Manzese market, 

Dar es Salaam) 

 

Moreover, entrepreneurs are affected by by present of corruption for allocation of 

business as dilapidated by number of respondents of over 84%. This was proved to 
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the ambivalent that some traders were supposed to provide of unjustifiable charge 

by the municipal for establishing business clothes at the market place.  

 

Furthermore, entrepreneurs were confronted by the lack of information from the 

government for siting their business. For instance, it was noted that limited access 

to get information for allocating of business clothes is one of challenges now a 

days as narrated by around 36% of the respondents. Nevertheless, respondents 

complained about municipal council to disturb the SHC traders at the time of 

conducting cleanliness or shifting from one place to another specifically to the 

unwanted business location. Summary of the challenges of business location was 

presented in figure 5 

 

Figure 5 Challenges to selection of business location 

Source; Field data, 2022 

 

Drawing conclusions from figure 5, it is evident that the entrepreneurs faced 

significant challenges when starting their second-hand clothing business. These 

included unsuitable business locations, subpar facilities, a lack of business 

knowledge, corruption, and a lack of information. These results are consistent with 
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some earlier investigations, most notably (Mwasomola & Ojwang, 2021; Nkwabi 

and Mboya ,2019; Amaradiwakara & Gunatilake, 2017; Elisabeth Erickson, 2016). 

The challenges of entrepreneurs to start a second-hand clothing business due to 

inadequate market accessibility and a lack of space for locating their firm was a 

topic of interesting discussion in this context (Chalhoub, 2012; Nkwabi & Mboya, 

2019). 

 

4.3.2 Challenges related to purchasing and selling of SHC 

Numerous problems to purchasing and selling SHC businesses were found, 

according to the findings. Over 52% of the respondents agreed that one of these 

was connected to low selling prices for clothing. Over 44% of the respondents 

indicated that the inability to purchase appropriate SHC due to a lack of funding 

further exacerbated this issue. For instance, one respondent provided the following 

narrative:  

 

“One of the challenges is high price of purchasing clothes with at least 

high quality. You can see that some clothes cost of about one million 

while the other were nearby nine hundred thousand shilling of bales. 

Therefore, this jeopardize traders’ livelihoods and income in particular 

(Male SHC entrepreneurs (44), Karume market, Dar es Salaam)” 

Indeed, a significant portion of respondents—roughly 81%—emphasized that the 

majority of entrepreneurs lacked the funds necessary to purchase a sufficient 

number of clothing from abroad. The bulk of them, though, said that they lacked 

even collateral and couldn't afford to rent a space or buy a location for their SHC 

firm. Among the respondents, one said:  

 

“Majority of SHC vendors’ lack of capital principally to afford to buy even 

single bundles or bale of the second-hand clothes. This is because we missed 
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connection with business stakeholders who can provide loans and aids for us to 

buy wisely SHC from international markets (Male SHC trader (38), Karume 

market, Dar es Salaam)” 

 

      

Figure 6: Challenges related to purchasing and selling  

Source; field data, 2022 

 

Figure 7: Types of second-hand clothes at Ilala, Karume and Manzese market 
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4.3.3 Challenges related to handling and distribution of SHC 

The handling and distribution of SHC business presents a number of obstacles, 

according to the findings. According to the majority of respondents (56%), 

handling and distributing garments from one location to another takes a lot of time. 

Additionally, the majority of respondents expressed frustration with the inadequate 

infrastructure for handling and distributing clothing. As an illustration, one 

respondent described the following;  

“During the rainy season, it is difficult for the vehicles to run faster to fetch with 

customers as well as approaching them to sell clothes. Also, customers feel difficult to 

come to the market to buy and handle bundles of second-hand clothes, thus leading to lose 

incomes and customers at that time (male entrepreneur (36), Karume market, Dar es 

Salaam”  

 

Over 67% of the respondents agreed that the cost of handling and distributing 

clothing bundles had increased, which was a challenge. The respondents claimed that 

because there were no particular vehicles created to transport bundles or bales of 

clothing, business owners chose their own methods of delivering clothing, such as 

using pick-up trucks, motorcycles, and gutters. About 51% of the respondents, 

according to the study, attested that business owners complained about the lack of 

security for their business in terms of handling and distribution, and that this problem 

had resulted in a number of clothes being lost. One person, for instance, described 

how; 

“When opening of bundles and selling of clothes as well as 

distribution, it happens that customers sometime steal the clothes 

without knowing or recognised by entrepreneurs. This was caused by 

the lack of tools like CCTV camera that could monitor and control of 

theft (Male (38), Ilala market, Dar es Salaam)”  

 



49 
 

Over 71% of the survey participants acknowledged to the SHC's lack of central 

storage and distribution facilities, which was closely tied to it. The respondents noted 

that this of business had been devalued by consumers and market officials, making 

them doubtful of their ability to keep their clothing. The lack of funds to purchase 

handling facilities for their goods was another issue raised by business owners in 

every Dar es Salaam market, according to an additional 59% of respondents. The 

absence of distribution methods for moving bundles of clothing from one location to 

another is another issue that makes operating a business selling used clothing 

difficult. 

 

 

Figure  8: Challenges of handling and distribution of SHC 

Source: Field data, 2022 

 

Using information from figure 8, it is evident that second-hand clothing entreprers 

faced challenges with time-consuming tasks, price hikes, a lack of security, a lack 

of centralized storage and distribution facilities, and a lack of money. These results 

are consistent with some earlier research, particularly those done by (Nkwabi & 

Mboya, 2019; Chalhoub, 2012; Nkwabi & Mboya, 2019). Additionally, it implies 
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that the current work makes a major contribution to the body of knowledge in the 

studied field. However, the challenges associated with the lack of centralized 

storage for used clothing as well as the time-consuming nature of the task had not 

been adequately described in the literature; this may be because time-consuming 

tasks and storage are special aspects of running any business, and the second-hand 

clothing business is one of the businesses that entrepreneurs pursue. Therefore, 

these recent discoveries may contribute to and enhance the usefulness of the current 

study. 

 

4.3.4 Challenges related to ensuring standard of SHC  

Findings showed that maintaining standards for the second-hand clothing industry 

presents a variety of issues. Over 43% of the respondents agreed that one of them 

dealt with bad standards when ordered from abroad. For instance, the majority of 

respondents stated that throughout the discussion and group interaction that; 

Buying second hand clothes is big challenges when it comes to know 

and understand the quality, preferences, mixing of clothes, low valued 

as well as low graded country as the group narrated that, Tanzania is 

quiet differ with Kenya in terms of ordering second hand clothes. Such 

that Tanzania allow to import grade B and C of the second-hand 

clothes compared to Kenya and Uganda with grade A of SHC (Group 

member (6 respondents), Ilala SHC market- Dar es Salaam) 

 

This issue was made more difficult by respondents' lack of information and 

awareness of how to assess the standard, quality, and grade of used clothing, which 

34% of them described as becoming further decrepit. The majority of respondents to 

these challenges stressed that they lacked commercially available technologies to 

sensitize consumers to the worth and quality of used clothing when it comes to 

ensuring standards. For instance, a group member's vocal expression suggested that; 
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 “Majority of SHC vendors’ lack awareness on the determining quality of 

goods because, they cannot open the bales or bundles of clothes until they 

bought it from wholesalers, yet there is unavailable of modern 

technological tools which can be used to detect standard of SHC from the 

entrepreneurs (Group expressions (5 members) from Karume SHC 

market-Dar es Salaam)”  
 

Around 42% of the respondents agreed that there were not sufficient and 

contemporary packaging devices for storing secondhand clothing after they were first 

introduced to the market. It was emphasized that business owners employ nylon bags 

and viroba for their own second-hand clothing packaging operations. For instance, 

the following is what one respondent said: 

It is normal thing to use viroba to be our packaging devices. These devices 

obvious have low quality while some of them are the source of decaying of 

clothes, they are the one that sometime allow water to penetrate during the 

rainy seasons or by the time it is the main source of heat when putting 

second hand clothes (Female respondent (44), Ilala market, Dar es 

Salaam)”  

 

 

 

Figure 9:  Challenges of ensuring standard of SHC 

Source; field data 2022 

Conclusions from the above findings, as shown in figure 9, suggest that most 

entrepreneurs were unable to launch their ventures because they were hampered by 

poor standards, a lack of knowledge and awareness, as well as a lack of 
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contemporary packaging tools for the second-hand clothing industry. These results 

confirm earlier findings such (Justino, 2015; Nkwabi & Mboya, 2019; Chalhoub, 

2012). The absence of appropriate packaging methods and inadequate standards for 

various types of used clothing were interesting topics of discussion when it came to 

opening clothing bundles or bales. For instance, lack of tools and equipment for 

adopting business standards affects entrepreneurs. When the government 

disqualifies the products, this obviously jeopardizes their product quality and 

revenues (Nkwabi & Mboya, 2019). Inadequate packaging materials are another 

challenging aspect impeding entrepreneurs’ ability to ensure standards are met 

(Chalhoub, 2012). 

 

4.4 Solutions to the challenges facing Entrepreneurs in the growth of second-hand 

clothes business 

The final goal of this study was to make recommendations for ways to address the 

problems that entrepreneurs are having with the growth of the second-hand clothing 

business. In the context of the growth of the second-hand clothing business in Dar es 

Salaam, Tanzania, the aforementioned section has highlighted a number of 

challenges faced by entrepreneurs. The following remedies should be taken into 

consideration in order to ease the aforementioned challenges; 

 

First of all, it was mentioned verbally by respondents who support these findings that 

the following strategies should be considered in order to reduce the challenges 

associated with SHC's choice of company location. First and foremost, the 

government needs to create enough space for businesses selling second hand clothes. 

Additionally, market infrastructure needs to be upgraded in order to facilitate 
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efficient commercial operations. Municipalities, which are responsible governmental 

entities, should offer second-hand clothing sellers a place to conduct business. This is 

couple with building of markets that comprises trade booths for each entrepreneur.  

 

Second, it was claimed that the government and other competent authorities should 

offer funds, grants, and loans to the entrepreneurs so that they can afford to buy 

enough bales of clothing in order to ease the challenges associated with the purchase 

and sale of SHC. Additionally, government could lower the cost of importing 

clothing bales. Since second-hand clothing may degrade over time, there must be 

pertinent information to facilitate both the sale and purchase of it. This is due to a 

strong connection with multinational businesses that may help local business owners 

purchase clothing. 

 

Thirdly, it was noted from verbal expressions made by both interviewees and 

participants in the focus group discussion that entrepreneurs needed financial support 

and enough money to purchase facilities for handling and distributing used clothing 

in order to address issues related to the handling and distribution of SHC. 

Additionally, businesses should be provided with a suitable location or space to 

ensure that SHC are safely stored in order to reduce losses and maintain quality. 

 

Additionally, respondents and participants in two group discussions indicated that: 

Entrepreneurs should come up with creative solutions to establish standards when 

importing used clothing in order to reduce issues associated to assuring the standard 

of SHC. Additionally, the organizations in charge of guaranteeing the quality and 

standards of all goods, including used clothing in Dar es Salaam, Tanzania, should 

take an active role in doing so. One such organization is the Tanzania Bureau of 
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Standards (TBS). Entrepreneurs should also have the financial resources and cash 

necessary to purchase suitable packaging equipment for packaging used clothing that 

will be moved from one location to another. Additionally, entrepreneurs need to be 

educated on how to ensure standards and quality while importing used clothing from 

abroad. 
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CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

5.0 Introduction 

Summary, conclusion, and recommendations are presented in this chapter. The chapter 

provides an overview of the research findings related to the data that were thoroughly 

analyzed in order to meet the study's goal. 

 

5.1 Summary of the study 

The purpose of this study was to assess the factors influencing the growth and 

development of the secondhand clothing business in Tanzania. At the Ilala, Karume, 

and Manzese markets, information was gathered from 80 respondents using focus 

group discussions, in-depth interviews, and open-ended questionnaires as the main 

research tools. A content analysis based on qualitative analytical software (MAXQDA 

10) was used to analyze the data collected, and the results were displayed as 

percentages in the tables and charts for each variable as indicated in chapter four. 

 

The major objective of this study was to identify the variables influencing the 

expansion and development of the second-hand clothing business in Dar Es Salaam, 

Tanzania, and to make recommendations for ways to make this market better. The 

specific objectives of this study were to determine how the government influenced the 

second-hand clothing business in Tanzania, to identify business-related challenges 

faced by entrepreneurs, and to come up with solutions to those challenges. This study 

was conducted in Dar es Salaam, Tanzania. In the end, the study sought to offer 

recommendations for reducing the challenges and enhancing the growth and 

development of the second-hand clothing business. 
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Results for the first objective assessed two main government influences on the second-

hand clothing business in Tanzania. Documentary reviews based on the Business 

Licensing Act of 1972 were noted, which concentrated on the important aspects of 

issuing business licenses, monitoring and valuing business and trade, as well as 

controlling trade. Five important factors were examined in order to evaluate the 

Standard Act, 2009, which is administered by Tanzania Bureau of Standard (TBS) and 

has an impact on the expansion and development of the second-hand clothing industry. 

These included but not limited to conducting inspection, determination of acceptable 

criteria, determine packages and packaging, marking and labelling as well as grading 

for textile goods.  

 

The second objective was to learn about the business-related challenges that 

entrepreneurs faced as their second-hand clothing businesses growth and developed. 

This was in reaction to research that constantly showed how difficult it was for 

entrepeneurs to run their enterprises successfully. Results indicate that, in the first 

place, although to varying degrees, challenges related to choosing a business location 

were brought on by unsuitable locations for businesses, poor market infrastructures, a 

lack of knowledge about the market and businesses, corruption and bribery, and a lack 

of information. 

 

Second, issues with purchasing and selling revolved around the low selling prices for 

clothing, the insufficient funds to buy enough SHC, and the insufficient funds to buy 

enough clothing. Thirdly, the SHC faced challenges with handling and distribution, 

such as long handling and distribution times, rising costs, a lack of security for their 

operations, a lack of centralized storage and distribution facilities, and a lack of 
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funding to purchase handling facilities. Last but not least, problems with ensuring 

SHC standards were reported and made clear by improper standards when items were 

ordered from abroad, a lack of knowledge and awareness regarding how to assess 

standards, quality, and grade, a lack of market-grade technology to highlight quality 

and value, and a lack of suitable and up-to-date packaging for placing used clothing. In 

conclusion, this recent discovery had exposed the degree of entrepreneurs' failures to 

conduct business in their chosen locations in Dar es Salaam, Tanzania. On the other 

hand, the researcher found that there are some challenges that prevent entrepreneurs 

from facilitating their second-hand clothing businesses; as a result, these specific 

challenges caused them to perform poorly to support their business’s growth and 

development. 

 

5.2 Conclusion 

The following conclusions are drawn from the current study: first, the government 

actively influenced the growth and development of the second-hand clothing business, 

and it was found that they made a positive contribution through the adoption of the 

business licensing registration Act and the standard Act to support second-hand 

entrepreneurs in Tanzania. 

However, the study has identified significant challenges facing entrepreneurs in the 

growth and development of second-hand clothing business. This study found that, 

despite the government's important role in fostering the growth of the second-hand 

clothing business and the strategic initiatives targeted at this area of the economy, 

entrepreneurs remained discouraged and faced challenges like poor locations, 

insufficient clothing buying and selling, poor handling and distribution, and a lack of 

assurance that their operations would remain up to par. The efforts of entrepreneurs 
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and governmental influences are ultimately, and to varied degrees, responsible for the 

creation and development of the second-hand clothing business. Their absence caused 

imports of low quality and bad standards. 

 

5.3 Recommendations 

A variety of challenges to the role of entrepreneurs that play with for the growth and 

development of second-hand clothing business in Dar es Salaam, Tanzania, have 

been noted in the previous section. The following considerations should be kept in 

mind in order to alleviate them all. 

5.3.1 To the government 

The experienced government agencies should offer loans and other financial 

assistance to encourage entrepreneurs to purchase the necessary supplies to support 

the second-hand clothes. Additionally, it should remove challenges that prevent 

entrepreneurs from properly carrying out their tasks, such as having to pay hefty fees 

or taxes. Responsible governmental entities, in particular municipal and local 

governments, should educate entrepreneurs on the proper ways to conduct, handle, 

and sell a second-hand clothing business. 

5.3.2 To the policy makers 

This study advises decision-makers to get involved in the second-hand clothing 

business. In order to strengthen the growth and development of the business, 

policymakers are expected to take innovative steps in terms of key decision-making. 

The decision-makers in this area must talk about every option available to provide 

the approaches to gauge the degree of failure of entrepreneurs in the second-hand 

clothing industry. Additionally, they must form a joint committee with entrepreneurs 
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in order to ensure their full participation in the expansion and development of the 

second-hand clothing business 

5.3.3 To the institution in which the research was undertaken 

The study recommends that municipalities, market officials, and institutions 

involved in the textile industry work to perform business growth and development 

roles on textile products like used clothing products, particularly where 

entrepreneurs play these roles to support purchasing and selling, handling, and 

distribution, as well as from ensuring standard. It is important to consider these 

measures carefully in order to boost the expansion and improvement of the second-

hand clothing business.  

5.3.4 To the Future Researchers 

Future researchers should use the research as a guidance for citing sources in their 

own research based on the analysis of the findings and conclusions of this study. 

They should develop their connected study using the model and conceptual 

framework, which would then call for the usage of a different or related variable to 

dig deeper into their data in an effort to get a superior outcome. They should do 

research on the growth and development of the secondhand clothing business in 

addition to using a different method, such as a quantitative or mixed approach, to 

examine these developments. 

5.3.4 Suggestions for further studies  

In general, this study assessed the factors influencing the growth and development of 

the second-hand clothing business with a focus on identifying the effect of the 

government and the challenges faced by entrepreneurs. Therefore, future studies 
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should examine how entrepreneurs and financial resources contribute to the 

establishment, growth, and growth of the second-hand clothing business. Last but not 

least, the researchers may use a different methodology technique in place of 

qualitative to obtain detailed information about the growth and development of 

second-hand clothing business. 
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APPENDICES 

APPENDIX I:  TOOLS FOR DATA COLLECTION 

1. QUESTIONNAIRE  

My name is……. I’m currently doing research on “FACTORS AFFECTING GROWTH 

AND DEVELOPMENT OF SECOND-HAND CLOTHES BUSINESS IN 

TANZANIA as partial fulfilment of requirements for the Award of Master degree in 

International Business Management. I hereby kindly ask you to answer the following 

questions so as  the  study can be completed  with  read to  the data  you  will  provide  

with. 

 

FACTORS AFFECTING GROWTH AND DEVELOPMENT OF SECOND-HAND 

CLOTHES BUSINESS IN TANZANIA 

The data provided in this study is confidential and will be used only for scientific purposes by 

the researcher. 

Time used _______________ 

Date _....09/2022___________________ 

Researcher’s name:………..phone number:……. 

e-mail:………. 
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The interview guide asked in this section will be used for classification purposes only. The 

information gathered will not be used in any other way and will be kept confidential.  

Please put a tick (√) where appropriate the following questions. 

1. What is your sex? 

a) Male        ( ) 

b) Female       ( )  

  2.  What is your highest education qualification? 

 (a)      Primary Education                                                       ( ) 

 (b) Secondary Education                                                  ( ) 

  (c) Basic Certificate     ( ) 

  (d) College diploma     ( ) 

  (e) Bachelor Degree     ( ) 

  (f) Master’s Degree     ( ) 

  (g)       Above Master’s Degree    ( ) 

 

4. Please indicate your age within the following classes. 

              (a) 18-23                                                                               (          ) 

  (b) 24-29       ( ) 

  (c) 30-44       ( ) 

  (d) 45-56       ( ) 

   (e) Above 56       ( ) 

4. How long have you performed second hand trade in this market? 

 (a) Less than 1 year      ( ) 

 (b) Between 1-5 years      ( ) 

 (c) Between 6-10 years     ( ) 

PART I: GENERAL BACKGROUND INFORMATION  
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 (d) More than 10 years     ( ) 

 

 

 
 

5. Are there any government policy influencing the growth and development of second-

hand clothes business? Please identify and explain them: 

a) …………………………………………………………….. 

b) …………………………………………………………… 

c) …………………………………………………………….. 

d) ………………………………………………………….. 

6. What are government regulations influencing the growth and development of second-

hand business clothes among the entrepreneurs? Please mentions and explain them 

a) …………………………………………………………………….. 

b) …………………………………………………………………… 

c) …………………………………………………………………… 

d) …………………………………………………………………… 

e) …………………………………………………………………. 
  

7. What are the government strategies influencing the growth and development of second-

hand business clothes? Please mention and explain  

a) ……………………………………………………………………. 

b) …………………………………………………………………… 

c) ……………………………………………………………………. 

d) ………………………………………………………………….. 

8. Other government influences mention please which helps to grow and development of 

second-hand r business clothes  

i. …………………………………………………………………………. 

ii. ………………………………………………………………………….. 

iii. ………………………………………………………………………….. 

iv. ………………………………………………………............................... 

 

 

 

 

PART II: GOVERNMENT INFLUENCE ON THE GROWTH AND 

DEVELOPMENT OF SHC 
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9. What type of second-hand clothes are you dealing with? Why? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

 

 

 

 

10. What are the challenges facing you in conducting second hand clothes SHC business? 

Specifically, to the: - 

(i) When selection of business location…………………………………….. 

(ii) When Purchasing and selling of clothes………………………………. 

(iii) When handling and distribution……………………………………….  

(iv) When trying to ensuing standard of second-hand clothes……………. 

11. Other challenges mention please 

i. ………………………………………………………………………… 

ii. …………………………………………………………………………. 

iii. …………………………………………………………………………… 

iv. …………………………………………………………………………… 

 

12. What do you think should be done to improve the SHC business in Tanzania? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………….. 

 

Thank you for your time and support. 

 

PART III: CHALLENGES FACING ENTREPRENEURS WHEN CONDUCTING 

SHC  
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FOCUS GROUP DISCUSSION  

I am a graduate student at the College of Business Education (CBE). I have prepared this 

questionnaire for the purpose of collecting data for a research study titled: “Factors 

affecting the growth of second-hand clothes business in Tanzania”. Your participation in 

this research study is highly valued to make it a success. Assurance is given that the 

information you provide will be entirely used for the purposes of this study and treated 

confidentially, with utmost secrecy.  

1. Is government influence the growth and development of second-hand clothes 

business? 

2. Which strategies and policy does the government influence in the growth and 

development of second-hand business clothes? 

3. How has these strategies influenced the growth and development of second-hand 

business clothes? 

4. What type of second-hand clothes are you dealing with? Why? 

5. What are the challenges facing you in conducting second hand clothes SHC 

business?  

6. Other challenges mention please 

7. What do you think should be done to improve the SHC business in Tanzania? 

 

Thank you for your time and support. Thank you for your time and cooperation. 
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INTERVIEW GUIDE   

I am a graduate student at the College of Business Education (CBE). I have prepared this 

questionnaire for the purpose of collecting data for a research study titled: “Factors 

affecting the growth of second-hand clothes business in Tanzania”. Your participation in 

this research study is highly valued to make it a success. Assurance is given that the 

information you provide will be entirely used for the purposes of this study and treated 

confidentially, with utmost secrecy.  

8. Is government influence the growth and development of second-hand clothes 

business? 

9. Which strategies and policy does the government influence in the growth and 

development of second-hand business clothes? 

10. How has these strategies influenced the growth and development of second-hand 

business clothes? 

11. What type of second-hand clothes are you dealing with? Why? 

12. What are the challenges facing you in conducting second hand clothes SHC business?  

13. Other challenges mention please 

14. What do you think should be done to improve the SHC business in Tanzania? 

 

Thank you for your time and support. Thank you for your time and cooperation. 
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APPENDICE II: WORK PLAN (TIME FRAME) 

 Septem

ber 

2020 

October to 

November,2

020 

June to July 

,2021 

August 

2021 

September to 

October, 

2021 

Research seminar, orientation 

and familiarization 

              

Preparation of research 

proposal 

              

Consulting supervisor               

Submission of proposal               

Data collection               

Report writing               

Submission of report               

Source: Researcher, 2022. 

 

APPENDICE III: PROPOSED BUDGET 

s/n Item Quantity Amount (Tshs) 

1 Stationary Printing and photocopies 

4paper reams 

4 ink cartridges 

5 binding materials 

60,000 

160.000 

280,000 

20,000 

2 Transport costs 10 trips @10,000 100,000 

3 Data analysis 3@ 300,000 100,000 

4 Accommodation 10days@10,000 100,000 

5 Communication Mobile phone 80,000 

6 Miscellaneous Food, drink 300,000 

 Grand Total  1200,000 

 Source: Researcher (2022) 

 

 


